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ADDING HEEET JAVASCRIPT TO YOUR WEBSITE
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1.Adding Heeet Javascript on your website

In order to start tracking your prospect on your website, use the Javascript on the right hand
side.

Here are more details about each parameter.

sessionDuration: number of minutes before Heeet refresh the last click data. In this example
1440 minutes = 1 day. If a lead comes today from last click = SEO, this value will remain the
same until tomorrow, even if it comes back from SEA in between.

contentInfluenceTrackedPages [not mandatory] : set what content you want to track as

« Content Influence » in Salesforce. For example if you want to track all your blogs articles, just
add ‘/blog’ and Heeet will track all contents from page containing it. If you want to track your
single pricing page, just add ‘/pricing’ in this part.

enabledDomains [not mandatory] : this parameter is being used if you’re using subdomains.
For example if your main site redirects to a subdomain where your forms are being hosted,
then this line will transfer tracking data from first site to the other one.

ga4MeasurementID [mandatory]: this is your GA4 Measurement ID which can be find in GA.
Go to Admin > Data Collection and Modification > Data Streams and select the relevant
website Data Stream.

Measurement ID always start with G-XXXXXX

formCssSelector [mandatory]l: this is the CSS class of the form you want to track. You can add
multiple CSS values in this selector if you're tracking multiple forms on your website.

data [mandatory] : being used to send tracking data to Salesforce, make sure that your form
includes a field with API Name called Heeet__Data__c which should be mapped to Salesforce
Heeet__Data__c field (included in the package)

contentInfluences [not mandatory] : being used to track what targeted contents the prospect
visited on your website. Make sure that your form includes a field with API Name called
Heeet__Content_influences__c which should be mapped to Salesforce
Heeet__Content_influences__c field (included in the package).

selfattribution [not mandatory] : if you want to track « self reported attribution » and use it in
your attrbution model, add a picklist field on your website (« How did you hear from us ? » for
example).

This field API name in your form should be called Heeet__Self_Report_Attribution__c and be
mapped with Salesforce Heeet__Self_Report_Attribution__c field (included in the package).

<script>
heeetSaveJourney({
sessionDuration: 1440,
contentInfluenceTrackedPages : ['/pricing', '/blog'],
enabledDomains : ['https://www.app.heeet.io']

1
</script>
<script>
heeet({
ga&4Measurementld: 'G-xxxxx',
formCssSelector: ['.hbspt-form’, ‘.contact-form'],
data : 'Heeet__Data__c/,
contentInfluences : 'Heeet__Content_influences__c/,
selfAttribution : 'Heeet__Self_Report_Attribution__c'
})
</script>
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SALESFORCE - GA4 INTEGRATION
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Salesforce - GA4 Integration
Add a GA4 account in Heeet settings.

Heeet allows you to send any offline conversions data from Salesforce to GA4.
In order to use this feature you first need to configure a GA4 account.
Go to Heeet > Settings > Google Analytics (A)
Click on Create (B)
Give a name to this GA4 Account (ie: Heeet) (C)
Go to GA4 > Admin > Data Collection and Modification > Data Streams and
select the relevant website Data Stream.
Measurement ID always start with G-XXXXXX
Then paste it in the Measurement ID field (D).
Go to GA4 > Admin > Data Collection and Modification > Data Streams >
Select the relevant website Data Stream and scroll down to the Measurement

Protocol API secrets sections.

Click on Create and copy paste the API Secret in the settings field €
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Salesforce - GA4 Integration
Create Data Trigger

Once you added a GA4 account, you can create a « data
trigger ».

A trigger is an event happening in Salesforce that should be
sent to GA4 as an event.

To create your first event, go to

Go to Heeet > Settings > Google Analytics > Event Triggers

Click on « New »
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Pre Acquisition Revenue Attribution
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New Trigger Cpp 2 Opportunity v E]
Heeet Demo - Lead Converted Lead v E]
Disqualified Leads Lead W E]
Xendit Test Lead E]

» Salesforce Converted Lead
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Salesforce - GA4 Integration
Create Data Trigger

w Mew Trigger

Mew Trigger l

=Mame

* Ohject

_ead - l

Give your Trigger a unique name (A)
Enabled
Select what object this trigger is based on (B)
Select Options
Check the « Enabled » checkbox to activate it (C) Accounts Seleced

Select GA4 account(s) this event should be sent to (D) Heest? (LUA-176436632-2)
UKLID DEV (UA-1483168815-1)
max (UA-100332227-1)

GAd (G-JHSEVOKZSW

Uklid GA4 (G-224VESEDS])

HEEET DEMO (072023 (G-PELPEVTOEZ)
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Salesforce - GA4 Integration
Create Data Trigger - Conditions

You can define what should be the Salesforce conditions to
activate this trigger and send the data to GA4.

Click on « Add »
Select the field on which you want to apply a condition

Fill in the value which should trigger the event
Please note that you have to paste the API name of the
field value.

Exemple:

You want to send an event to GA4 when a lead is
converted. Then you will have to select the API name of
the Lead Status field

Conditions (1)

*Fields

Value

Lead ID (ID)

‘ Closed - Converted

Remave

Lead Status Picklist Values

Action

Edit | Deactivate

Edit | Del | Deactivate
Edit | Del | Deactivate

Walues

Open - Mot Contacted
Waorking - Contacted

Clozsed - Converted

Mew f

APl Name

Open - Mot Contacied
orking - Contacted

Clozsed - Converted
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Salesforce - GA4 Integration
Create Data Trigger - Values

Once you completed the Conditions part, you can customize the Event values.
You can send either a String value, a Number value or use a Field value from the selected object.

We usually recommend to use the following Event Fields.

]

]

-

Event Category: we usually tell our customers to use a generic value to easily find all events
related to a specific Category such as « Salesforce Offline Event », we recommend to use a string
value,

Event Label: here you can set a clear label such as « Converted Lead » or « Salesforce Closed Won
Opportunity », we recommend to use a string value,

Event Action: you can set a string value such as « Heeet Automated Event »

Event Value: usually we recommend our customers to use a number field set to 1 for unique
events such as « converted leads » but to use an object value for transactional event such as

« closed won opportunity ». If you want to send the Amount Opportunity value, then select type =
Field and value

Event Name: you need to create first an event in GA4 and use the exact same event name as
string value

Account
Existing events
Property settings T
roperty ing Event name 4
Property

first_visit
Data collection and modifica...

Offline_Closed_Won_Opportunity
Data display

Offline_Conversion
Events

' Offline_Converted_Lead_GA4
Conversions

Values (6)

*Field *Type Value
[ Event lzbel - ] [ string - ] [ ]
*Field *Type Value
[ Event category o ] [ String . ] [ ]
*Field *Type Value

Event name . ] [ string : l [ Offline_Converte: l
*Field *Typse Value

} s . a
Event action v l String v
=

*Eiefd *Type *Field
l Event value :] l Field l [ Amount (CURRE 5 l
*Field *Type Value
[ Client ID :] [ string :] [ ]

Add

Remove

Remove

Remove




CONNECT PAID PLATFORMS DATA (Google Ads, Facebook Ads,..)
WITH SALESFORCE
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Connecting Paid Platforms with Salesforce

Heeet enables you to connect the following platforms data with
Salesforce

Google Ads

Linkedin Ads
Facebook Ads

Bing Ads

TikTok Ads

Google Local Services

To connect a Paid Platforms,
Go to Heeet > Settings > Integrations (A)
Then select the platform you want to connect (B)
Click on « Sign in With.. » button on top right side (C)

Then select a Start Date (D). We recommend to use today date in
order to get accurate data and do not affect your campaign ROL. If
you select a date in the past then Heeet will take campaign stats
starting on that date, which could not reflect real costs, impressions
and clicks data.

Once you connected your account, put the Paid Platform Account
Ids you want to connect with (E). You can add multiple account Ids.
For Google Ads, make sure that connected account is not a « MCC »
account.

Finally, ask a Salesforce admin to open the developer console >
Debug > Open Execute Anonymous Window and paste « platform »
scheduling code (F).

This will activate Salesforce sync with your paid platforms to retrieve
your active campaigns data (impressions, clicks, cpc, budget, costs)

l-.
heeet Q Serch. E@e? =@
HH Heeet Settings leads ~  Accounts «  Contacts »  Opportunities ~  Campaigns ~  Campaign Snapshots More w rd

Heeet API Key and Settings
Global Settings

Attribution Model
Pre Acquisition Revenue Attribution
Pre/Post/Self Reported Acquisition Revenue Attribution
Opportunity Revenue Attribution

Campaign
Automated Campaign and Campaign Member creation
Snapshot Type

Sales Acquisition Costs

Meeting/Email Costs Calculation

Integrations

Accounts  Conversion Triggers

Audience Triggers 1
Google Analytics 7
Google Ads 4
Google Local Services 1
Facebook Ads 1
Linkedin Ads 1

Google Ads Integration Sign in with Google Save

* Start Date

26 Sep 2023

Open the developer console and copy this to sync the data every hour :
system.schedule('Google Ads sync’, "0 0 = * * 7, new Heeet. Heeet GoogleAnalyticsReportScheduler()};

107837752615028887582

*Name

[ Maxime Rat l

*Customer |ds

[ 992-593-4056 l

Last Sync

wendredi 20 sept. 23, 18:01

Last Conversion
dimanche 21 mai 23, 17:11
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SEND SALESFORCE CONVERSIONS TO GOOGLE ADS
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Send Salesforce conversions to Google Ads

heeet [ searh Fr@a?2aa@®
EEE Heeset Settings Leads =~ Accounts s Contacts s~ Opportunities  ~ Campaigns Campaign Snapshots  w More w ra
Go to Heeet Settings > Integrations > Google Ads (A) 7 z A — I
. S . ccounts  Conversion Triggers
Click on « Conversion Triggers » (B) and on New (C) Global Settings 7
Give a name to your conversion trigger (ex: closed won
Opportunity) Attribution Model m ﬂ

Select the connected Google Ads account, customer ID and
existing Google Ads conversion (D)

Select the triggering Salesforce object (E)

Add a condition and fill in the value which should trigger the

Pre Acquisition Revenue Attribution

v Closed Won Opportunity

/Post/ o cquisition Ren Attributi o 3
Pre/Post/Self Reported Acquisition Revenue Attribution

Opportunity Revenue Attribution

*MName
event. (F) Closed Won Opportunity l
. . Closed Won Opportunity
Please note that you have to paste the API name of the field Campaign
value. Automated Campaign and Campaign Member creation * Account *Customer Id *Conversion Action
Exemple- Snapshot Type Maxime Rat . l 992-593-4056 . l [ Prospect converti .
You want to send an event to Google Ads when a lead is Sales Acquisition Casts -
converted. Then you will have to select the API name of the . 'd' l
Meeting/Email Costs Calculation = -

Lead « Status » field

Integrations

Select what amount field should be sent as conversion value (G)

Conditions (1) m

. . . . .. X Audience Triggers 1 - )
Finally, select what Gclid field (unique advertising ID associated Fields value
to a user) should be used. (H) Google Analytics . Status (PICKLIST) :] Closed - Converted
You can select either Heeet First Click Google Gclid or Heeet Last
Click Google Gclid. Goagle Ads 1
Values (2)
Google Local Services 1 m

Tip: if you want to use first click Gclid if last click Gclid is missing

or last click Gclid is first click Gclid is missing, ask a Salesforce

Admin to build a Formula Field in Salesforce (« GCLID ») taking

one or the other value.

Facebook Ads

Linkedin Ads

Bing Ads

Amount

*Fields

Amount (CURRENCY)

*Value

Heeet First Click Google Gelid (5

Remaove
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SEND SALESFORCE CONVERSIONS TO LINKEDIN ADS
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Send Salesforce conversions to Linkedin Ads

Go to Heeet Settings > Integrations > Linkedin Ads (A)
Click on « Conversion Triggers » (B) and on New (C)

Give a name to your conversion trigger (ex: closed won
opportunity)

Select the connected Linkedin Ads account, customer ID and
existing Linkedin Conversion Action (D)

Select the triggering Salesforce object

Add a condition and fill in the value which should trigger the
event (E)

Please note that you have to paste the API name of the field
value.

Exemple:

You want to send an event to GA4 when a lead is converted.
Then you will have to select the API name of the Lead « Status »
field

Select what amount field should be sent as conversion value (F)
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Amount
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INTRODUCTION TO HEEET DATA ON SALESFORCE LEADS

= Heeet Data on Lead in Salesforce, what is an Heeet Influence?

» Heeet Influence Records Overview

= Heeet Data on Lead in Salesforce, what is a Content Influence?

= Automatically create campaign member when an influence is created.

= Create Salesforce Campaign if it does not exist.

= Post Acquisition Influence, create an Influence when a Campaign Member is created
= Summary
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1.Heeet Data On Lead in Salesforce

Heeet Data on Lead in Salesforce, what is an influence?

Heeet is a multitouch cookieless tracking solution.
An influence is a record showing how many times a prospect interacted with a specific marketing activity.

USE CASE

Imagine John Doe, a prospect who discovered your brand through a podcast, searched for your brand online and came 2 times from 2 different paid

campaigns and then finally filled a form after visiting your website from SEO.

This is how the data will like on Salesforce lead.

E Heeet Digital Channel Influences (4) | L - | [ |[ Mew Change Cwner
4 itemns = Sorted by Date » Updated a few seconds ago
First Click Influence ‘ Acquisitio... | Influence T... » | Influence 5... » | Campaign | Influence Keyw... ‘ Interactions ‘ Acquisitio... ‘ Date T v
\ o - ) N
‘[ Pre Acquisition SEA Google Google Ads Heeet Salesfor..  Heeet Campaign Irrﬁ] 1 $16.69 02/01/2024 12:00
Intermediary Click | Pre Acquisiton ~ SEA Google Goagle Ads Brand Heest ] |1 $56.38 10/01/2024 12:00
Influence
/v{ Pre Acquisition  SEO ] 1 $0.00 16/01/2024 12:00
Last Click Influence Self Reported Podcast Podcast ] 1 $0.00 16/01/2024 12:00
I
Self Reported :
Attribution Number of Acquisition costs
through a interactions based on your
« How did per connected
you hear influences campaigns data.
from us? »

field on your ) heeet



1.Heeet Data On Lead in Salesforce
Heeet Influence Records Overview

A Heeet Influence record is made of the following field and
informations.

Date: when this influence happened. For example if a lead visited
your website from a Google Ads campaign on 02/01/2024 then the
Influence date will be at that date.

Lead / Contact / Account / Opportunity : Salesforce records this
Influence is related to. Influences are automatically added to
Account/Contact and Opportunity when a lead is converted.

Meeting ID: an Influence can be automatically created when your
sales representative either save a sales meeting with a customer or
send them an email.

More details about this feature later on this presentation ©

."heeet

ses Heeet Settings Lead:

W

Accounts s

Q, Search..

Contacts s Opportunities

Campaigns

Campaign Snapshots s

Heeet Digital Channel Influence

kel
HCI-0000002462

w Influence Details

Heeet Campaign Influence Mame
HCI-0000002462

Date

02/01,/2024 12:00

Lead

John Doe

Contact

dohn Doe

» Influence Type
Aoguisition Driver
Marketing Driven
Aoquisition Type
Pre Acquisition
nfluences Type
SEA
nfluence Sub Type
Google
Campaign

Google Ads Heeet Salesforce

nfluence Keyword
Heeet Camipaign Influence

rteractions

1

v Revenue Influence

Opportunity Amount
$10,000.00

Acoount
Allrio

Opportunity

;"
Meeting ID
."
F
First
."
e
Last
'
ntermediary
."
Acquisition Costs
4 £16.69
."
F
'
Revenue Influence
d $1,600
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1.Heeet Data On Lead in Salesforce

Heeet Influence Records Overview

Acquisition Driver: an Influence can either be « Marketing Driven » (if associated to a
marketing activity - website visit from SEA, SEO, Social, webinar attendance,...) or « Sales
Driven » if created by a sales event or an outbound sales email.

Acquisition Type: an Influence can either be

Pre Acquisition: influences which happened before the lead was created in Salesforce

Post Acquisition: influences is either created when adding a lead/contact to a campaign or if
it fills a new form while it already existed in Salesforce

Self Reported: if you're using Heeet self attribution feature in our Javascript.

Influence Type: can either be SEA, SEO, Direct, Social Ads, Social Organic for Marketing Driven
Influences or Pre Sales Meeting, Outbound Email for Sales Driven Influences.

Influence Sub Type: can be Google or Bing for SEA influences, Linkedin or Facebook for Social
Influences, Meeting or Email for Sales Driven Influences.

Campaign: Salesforce Campaign this influence is related to.
Influence Keyword: keyword the prospect searched for if coming from SEA

Interactions: number of times a prospect interacted with this exact Influence. For example, if
a prospect comes 4 times from SEO, then you’ll have 1 SEO influence with 4 interactions

heeet
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John Doe

Contact
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Pre Acquisition
nfluences Type
SEA
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1.Heeet Data On Lead in Salesforce
Heeet Influence Records Overview

First/Last/Intermediary: it shows when this influenced happened for
Pre Acquisition influences, was it first click, last click or intermediary.

Acquisition Costs: if an Influence is related to a Heeet Generated
campaign, Heeet updates Influence costs by using current CPC of this
campaign. If an influence is related to a standard Salesforce
campaign such as a webinar, Heeet will update Influence costs using
Campaign Actual Costs / Leads + Contacts in Campaign

Opportunity Amount: value of the Opportunity related to this
Influence, based on Heeet Settings

Revenue Influence: how much this Influence worth based on
Opportunity Amount and number of other Influences related to it.
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1.Heeet Data On Lead in Salesforce

Heeet Data on Lead in Salesforce, what is a Content Influence

Heeet Data Heeet Digital Influence Heeet Content Influence

Heeet Content enables you to specify in our Javascript what website content you'd like

What Contents did this lead viewed online?
to track for each prospect.

Sum of Interactions
1] 04 02 1.2 1.6 2

e e _

For example, if you want to track all your blog articles, then you'll need to update our
« tracked content » section in our Javascript by adding /blog.

8
You can add as many « urls » as you want to track but we recommend to focus on high S S —
value content. 8

p e [
USE CASE 3
John Doe discovered your website coming from a Social Organic 4 Vil Fm— g pt— _
post on Linkedin redirecting to the « What are the top KPIs... » Heeet Content Infiuence: Content influence Name  (ll Demo Page [l Fricing [ What are the top KPls to measure success in Marketing Ops? |
article. He came back on your website, visited the « Why View Report 25 0f Today 3t 1820 &

measuring marketing... » articles, the pricing page and the demo

page. E Heeet Content Influences (4) [ Bt~ l l Mew ‘ Change Cwner

4 items » Sorted by Interactions « Updated a few seconds ago

[[] ContentInfluenc... »~»  Content ~ | Interacti... + ~ | First ~ | Intermediary | Last ~ |

Heeet will automatically created one Content Influence per tracked content. 1 [] Prcing Pricing 2 v =
If a Content already exists in Salesforce, Influence will be related to this « parent : [ Demorese e o ; =
object ». If the Content does not exist, Heeet will create it and associate the Content SRR = -
Influence to it. 3 [ Whatarethetop KPls..  What are the top KPls... 1 - («)

4 [ Whymeasuring mark..  Why measuring mark... 1 v (=]
You can see at what stage the prospect browsed a specific content, first visit, z R
intermediary visit or last visit before filling a form. Vi Al

ew
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1.Heeet Data On Lead in Salesforce

Automatically create campaign member when an influence is created.

You can automatically create Salesforce Campaign Member if an influence is related to a

Salesforce Campaign.

To activate this feature, go to Heeet Settings > Campaign.

If you select this option, John Doe will be added as Campaign Member to both campaigns

he clicked on.

Details Activities Campaigns

Heeet APl Key and Settings

Global Settings

Attribution Model

Pre Acquisition Revenue Attribution

Pre/Post/Self Reparted Acquisition Revenue Attribution

Opportunity Revenue Attribution

Campaign

Automated Campaign and Campaign Member creation

Heeet Data

Heeet Data

Automated Campaign and Campaign Member creation
When a prospect comes from a campaign which does not exist in
Salesforce, select if you want to create a new campaign automatically.
You can also decide to create campaign member automatically.

Create Salesforce Campaign if it does not exist

Create Infuence when a Campaign Member is created

Create Campaign Member when an influence is created

Heeet Digital Influence Heeet Content Influence

Campaign History (2)

Google Ads Heeet Salesforce

Type: Google Ads
Google Ads Brand

Type: Google Ads

View All

a

Heeet Digital Channel Influences (4)

4 items = Sorted by Date « Updated 15 minutes ago

Acquisitio...

Pre Acquisition
Pre-Acquisition

Pre Acquisition

Self Reported

Influence T... ~

Podcast

Influence 5... »+  Campaign e
Googls Google Ads Heeet Salesfor...
Google Google Ads Brand

Podcast
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1.Heeet Data On Lead in Salesforce

Create Salesforce Campaign if it does not exist. Heeet API Key and Settings

Global Settings

Automated Campaign and Campaign Member creation

When a prospect comes from a campaign which does not exist in
Attribution Model Salesforce, select if you want to create a new campaign automatically.
You can alse decide to create campaign member automatically.

You can automatically create Salesforce Campaign if it does not exist in Salesforce Pre Acquisition Revenus Attribution
To activate this feature, go to Heeet Settings > Campaign.

Create Salesforce Campaign if it does not exist

Pre/Post/Self Reported Acquisition Revenue Attribution Create Campaign Member when an influence is created

Create Influence when a Campaign Member is created

Opportunity Revenue Attribution

USE CASE

You F:reatgd a Linkedin post promoting one of your product and your employees shared it Campaign

on Linkedin.

John Doe clicked on this post during its journey before filling a form on your website. Automated Campaign and Campaign Member creation

Linkedin Post Influence is recorded in Salesforce, « Linkedin New Product Post »

Campaign is automatically created in Salesforce and John Doe is added as Campaign

Member to it.

Any lead who interact with this Linkedin post will then be added to the campaign in the

future. ::.ai:lF:;f:lr]in New Product Post

Campaign @
Heeet Digital Channel Influences (5) Linkedin New Product Post Campaign Members
Campaign: Campaign Name

5 items = Sorted by Date « Updated a few seconds ago

View Report MNumber of Members

|:| Heeet Campaign |... »~  Acquisitio... *» InfluenceT... ~ Influence5... ~ Campaign ~
1 [ HCI-0000002462 Pre Acquisition SEA Google Google Ads Heeet Salesfor.. > Related Details Campaign Members —
2 [J HC-0000002466 Pre Acquisition Social Organic Linkedin Linkedin Mew Product Post
3 [0 HCl-0000002463 Pre Acguisition SEA Google Google Ads Brand v [FE=Ei CaTiETn DEi
4 [ HCI-0000002464 Pre Acquisiton  SEO Compean e e

..................................... Linkedin New Broduct Bost Digital-Other
5 [J HCI-0000002465 Self Reported Podcast Podcast Campaign Objective Heest Generated
v

View All

) heeet



1.Heeet Data On Lead in Salesforce

Post Acquisition Influence, create an Influence when a Campaign Member is created

You can automatically create Heeet Influences when you add a lead/contact to a campaign.
To activate this feature, go to Heeet Settings > Campaign.

If you activated automated influence creation, Heeet will automatically create an Influence
with a specific Acquisition Type being marked as « Post Acquisition » since this marketing
activity happened AFTER the lead was created in Salesforce (C).

This feature only applies for Campaigns that are not created by Heeet (where « Heeet

Generated » = false on Campaign).

Choose a Campaign

*Campaign

Heeet APl Key and Settings

Automated Campaign and Campaign Member creation

Global Settings

Attribution Model

When a prospect comes from a campaign which does not exist in
Salesforce, select if you want to create a new campaign automatically.

You can also decide to create campaign member automatically.

Pre Acquisition Revenue Attribution

Create Salesforce Campaign if it does not exist

Pre/Post/Self Reported Acquisition Revenue Attribution

Create Campaign Member when an influence is created

Create Influence when a Campaign Member is created

Opportunity Revenue Attribution

Campaign

Automated Campaign and Campaign Member creation

‘Webinar New Feature Heeet

@ To remave:

cted record, press Backspace or Ddl.

Cancel

Uetails Activities Campaigns Heeet Data Heeet Data Heeet Digital Influence Heeet Content Influence
Campaign History (3+) G] Heeet Digital Channel Influences (6)
B items » Sorted by Date » Updated a few seconds ago
Linkedin New Product Post E] [[] HeeetCampaignl... »»  Acquisitio... ~ InfluenceT... ~» InfluenceS... ¥ Campaign v In
Type: Digital-Cther o
] HCI-0000002462 Pre Acquisition SEA Google Google Ads Heeet Salesfor..  He
Webinar Mew Feature Heest E]
Type: Webinar 2 Pre Acquisition Social Organic Linkedin Linkedin New Product Post
ype:
Google Ads Heeet Salesforce E] 3 Pre Acquisition SEA Google Google Ads Brand He
Type: Google Ads 4 Pre Acquisition SEQ
o 5 Self Reported Podcast Podcast
View All
6 Post Acquisition ‘Webinar Webinar ‘Webinar New Feature Heeet

heeet



1.Heeet Data On Lead in Salesforce

Summary

heeet

Heeet

Lead

John Doe
Company Heeet Total Interactions
AlTrio G

Heeet allows you to get a complete
overview of all marketing data L
related to this lead.

Details Activities

Settings  Leads

Campaigns

Contacts

Heeet First Click Channe!
SEA

Heeet Data

Oppoartunities s

Working - Contacted

Heeet Data

Time between first and last visit

Q, Search...

Campaigns

Heeet Last Click Channel

Campaign Snapshots  ~

Heeet First Visit>Form (# days)

1396

Heeet Digital Influence

Lead detailed acquisition costs

Heeet Digital Channel Influences” ~

Heeet Lead Acquisition Costs

$141.25

Dashboards

Reports ~

FH @a ? daal

Campaigns Simulation

More w

+ Mark Status as Complete

v Heeet Analytics - First & Last Click Data

First & Last Click Acquisition Data
(Lead Custom Fields added by the
Heeet package)

Heeet First Click Landing URL
www.heeetio/livetour

Heeet First Click Channel

SEA

Heeet First Click Referrer
google

Feget first Click Campaign Name
Heeet Inﬂuences Google Ads Heeet Salesforce
Heeet First Click Adgroup

Google Ads Heeet Salesforce
Heeet First Click Campaign Source
google

Heeet First Click Campaign Medium
cpe

Heeet First Click Campaign Keyword
Heest Campaign Influence
Heeet First Click Datetime
02/01/2024 12:00

Heeet Last Click Landing URL

w

heeet.io/blog

Heeet Last Click Channel

SEQ

Heeet Last Click Referrer

Heeet Last Click Campaign Name
Heeet Last Click Adgroup

Heeet Last Click Campaign Source
Heeet Last Click Campaign Medium

Heeet Last Click Campaign Keyword

Heeet Last Click Datetime
16/01/2024 11:00

Heeet Digital Channel Influences (6)

O

O
O
O
O
(]
O

Heeet Campaign I...

HCI-0000002471

items = Sorted by Date - Updated il y a quelgues secondes

Closed - Not Converted Converted
Heeet Content Influence
Acquisiti | Infl eT. Infl EIE Campai i
Pre Acquisition SEA Google Google Ads Heeet Salesfor...
Pre Acquisition Sodial Organic Linkedin Linkedin New Product Post
Pre Acquisition SEA Google Google Ads Brand
Pre Acquisition SEQ
Self Reported Podcast Podcast
Post Acquisition Webinar Webinar Webinar New Feature Heeet
View All

Influence Keyw...

Heeet Campaign Infl...

Heeet

Interactions

1

1

eeet

Acq

$16



INTRODUCTION TO HEEET DATA ON SALESFORCE OPPORTUNITIES

» Heeet Data Overview on Opportunity from lead mapping
= Create a Revenue Attribution Model
= Revenue Attribution on Opportunity Example

O heeet



1.Heeet Data On Opportunity in Salesforce

Record Overview from lead mapping

When a lead is converted into an opportunity, account and contact, all Heeet influences are automatically linked to newly converted records. Make also sure that you map all Heeet custom

fields between lead and opportunity.

heeet

Heeet

Settings

Oppertunity

AlTrio-
Account Mame Amount
AlTria £10,000.00

Details Activity

Leads

Accounts  w

Heeet Lead Acquisition Costs

$141.25

Needs Analysis

“hatter

Contacts

Q, Search..

~  Oppaogdnities ~

Campaigns

First Website Visit > Conversion

89,00

Value Proposition

MultiTouch Attribution

Id. Decision Ma...

Perceptibn Anal...

Campaign Snapshats

Heeet First Click {hanne

SEA

Marketing Content Influence

Proposal/Price\..

v Heeet Digital Channel Influences

O @a? 0@

~ Dashboards

More w s

__—

+ Follow ]

New Task | Log a Call ‘

New Case

Heeet Last Click Channel

SEO

Negotiation/Re...

Acquisition Costs

Closed

v Mark Stage as Complete

Influence Details

> Opportunity Summary

“ Heeet Online Insights

Heeet First Click Landing URL
www.heeetio/livetour
Heeet First Click Datetime
02/01/2024 12:00
Heeet First Click Channel
SEA

Heeet First Click Referrer
google

Heeet First Click Campaign
Name

Google Ads Heeet
Salesforce

Heeet First Click Adgroup
Google Ads Heeet
Salesforce

Heeet First Click Campaign
Medium

cpc

Heeet First Click Campaign
Source

anndle

Heeet Last Click Landing URL
www.heeetio/blog

Heeet Last Click Datetime
16/01,/2024 12:00

Heeet Last Click Channel
SEO

Heeet Last Click Referrer

Heeet Last Click Campaign
Mame

Heeet Last Click Adgroup

Heeet Last Click Campaign

Medium

Heeet Last Click Campaign
Source

Heeet Digital Channel Influences (6)

6 items » Sorted by Acquisition Type » Updated a few seconds ago

U

O0oDoOooo

Heeet Campaign Infl... ~

HCI-0000002464

HCI-0000002466

HCI-0000002471

HCI-0000002465

Acquisit... T v
Pre Acquisition
Pre Acquisition
Pre Acquisition
Pre Acquisition
Post Acquisition

Self Reported

Influence T... ~

w
il
=

w
il
=

A
m
(=]

Social Organic
Webinar

Podcast

View All

Influence §...
Google

Google

Linkedin
Webinar

Podcast

‘Campaign ~
Google Ads Heeet Salesforce

Google Ads Brand

Linkedin New Product Post

‘Webinar New Feature Heeet

Change Cwner

Acquisitio...

$16.69

heeet



1.Heeet Data On Opportunity in Salesforce

Create a Revenue Attribution Model

Heeet allows you to customize your own attribution models directly in the Heeet settings.

Pre Acquisition Revenue Attribution (A)

You can split Opportunity value between related « Pre Acquisition » influences depending if they're a first, intermediary or last click.
Pre/Post/Self Reported Revenue Attribution (B)

You can also define a specific revenue attribution model based on Acquisition Type.
Example: Pre Acquisition will get 40% of the revenue, Post Acquisition 20% and Self Reported 40%

Heeet APl Key and Settings . L Heeet APl Key and Settings
Pre Acquisition Revenue Attribution

Global Settings Global Settings
Set a % of how each interactions should influence
Attribution Model ihuti
Example, you set first attribution to 25%, intermedi Attribution Model

e - associated (First: SEQ, Intermediary: SEA-Campaigr, L o
Pre Acquisition Revenue Attribution Pre Acquisition Revenue Attribution

Direct:5000€
‘Post/ 0 cquisition Rey Attributi S

Pre/Post/Self Reported Acquisition Revenue Attribution ) R Pre/Post/Self Reported Acquisition Revenue Attribution
First Attribution (%&)

8] rtunity Revenue Attribution E _—

PRartunity Revenu Jume l 40 Opportunity Revenue Attribution
. Intermediary Attribution (%)
Campaign )

l 20 Campaign

Automated Campaign and Campaign Member creation e ae
Last Attribution (%] Automated Campaign and Campaign Member creation

Snapshot Type l 40

Snapshot Type

Pre/Post/Self Reported Acquisition Revenue Attribution

Define your own attribution model between pre and post acquisition influg

&

Example, if you assign 50% to each your opportunity revenue will be split eq
and all marketing influences which happened after.

Pre Acquisition (28)

l43

st Acquisition (%)

llﬂ

Self Reported Acguisition (%)

l43

heeet



1.Heeet Data On Opportunity in Salesforce

Create a Revenue Attribution Model

All Influences are updated when your « target » Opportunity field is changed.

You can set what field should be used to calculate Revenue Influence on Influence records in Heeet settings. For example, if you do not use the standard « Amount » field but a custom
field, select this field instead as « Target Field » (A).

You'll be able to see directly on the Influence record how much revenue it influenced for a specific opportunity (B).

MultiTouch Attribution Marketing Content Influence Acquisition Costs Influence Details

Heeet API Key and Settings Opportunity Revenue Attribution HEeEt Digital CHan“eI I“ﬂue“ces {E] E

(Global Setiings £ iterns = Sorted by Acquisition Type « Updated a few seconds ago

*Select the Opportunity field being used to refiect your closed won revenue.

Attribution Model Amount (CURRENCY)
Fre Acquisiton Revenue Attibution Selectavalue Acquisit... T » | Influence T... » | Influence 5... »~ | Campaign ~ | Acquisitio... | v | Revenue In... v
Opportunity 1D (ID)
— e femuistion evenue Aot Deleted (BCOLEAN) e - -
PrefPost/Self Reported Acquisition Reverue Attribution Account ID (REFERENCE) Pre Acquisition SEA Google Google Ads Heeet Salesforce 816.69 $1,600
Opportunity Revenue Attribution :rivate((siﬁm‘g;m
ame L - -
Description (TEXTAREA) Pre Acquisition SEA Google Google Ads Brand §56.38 €400
Campaign Stage (PICKLIST)
Acouisition SEC) g g
Automated Campaign and Campaign Member creation Probability (%) (PERCENT) F'I’E "'"qu“HSItIS :EL" -':]:]D ‘1 6DC
Expected Amount (CURRENCY)
Snepshot Type Quantity (BOUBLE) Pre Acquisition Social Organic Linkedin Linkedin MNew Product Post §400
Close Date (DATE)

Post Acquisition Webinar Wiebinar Webinar Mew Feature Heset $68.18 $2,000
Self Reported Podcast Podcast £0.00 £4,000
1
View Al

heeet



1.Heeet Data On Opportunity in Salesforce

Revenue Attribution on Opportunity Example

In our John Doe example with a 10000$ Opportunity and based on the following split, you’'ll be able to report on the following revenue influences.

Pre Acquisition (%)

l43

Post Acquisition (%)

llﬂ

Self Reported Acguisition (%)

l43

What marketing activities type influenced this Opportunity?

4k

3.2x

1.6

Sum of Revenue Influence

AlTrio-

Pre Acquisition

Past Acquisition

Pre Acquisition: 10000 x 40% = 4000S Influence
Post Acquisition: 10000 x 20% = 2000$ Influence
Self Reported: 10000 x 40% = 4000S Influence

A Acquisition Type
Pre Acquisition [l
Post Acquisition [l

Self Reported

Self Reported

First Attribution (%)

ldﬂl

Intermediary Attribution (%)

lZSI

Last Attribution (%)

l43

What where the main digital drivers of this Opportunity?

Sum of Revenue Influence

4k

3.2k

1.6

800

AlTrio-

SEA

SEA

First Click SEA (40% x 40% x 10000) + Intermediary SEA (20%
X 40% x 50% x 10000) = 1600+400 = 2000$ Influence

Social Organic

1 Intermediary click (20% x 40% x 50% x 10000) = 4005

Influence
SEO

Last Click (40% x 40% x 10000) = 1600S Influence
Post Acquisiton Webinar 20% x 10000 = 2000S Influence
Self Reported Podcast = 40% x 10000 = 4000S Influence

1.8k

Social Organic SEO

Webinar

s Influence Type
SEA B
Social Organic 1B
SEOQ
Webinar 1
Podcast

Podcast

heeet
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= Heeet Data Overview on Salesforce Campaigns
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1.Heeet Data On Campaign in Salesforce

Overview

When you connect your different paid platforms with Salesforce using Heeet, the following
actions will happen.

Your active paid platforms campaigns will be created as standard Salesforce Campaigns
Your active paid platforms campaigns will be updated every hour

When a campaign is created by Heeet, you will see the « Heeet Generated » checkbox marked.
Heeet also marks as « Heeet Generated » the campaigns created automatically when they dont
exist in Salesforce.

Heeet also automatically updates Campaign Type standard field depending on platform
(GoogleAds, BingAds, FacebookAds, LinkedinAds, TikTokAds)

Every hour, Heeet will update the following fields
Actual Costs (current costs since start date in Heeet settings)
Impressions (number of impressions since campaign start date in Heeet settings)
Clicks (number of clicks since campaign start date in Heeet settings)
Daily Budget (current campaign Daily Budget)
Average CPC (current campaign CPC)

Finally, the following fields are calculated based on Heeet influences records related to it.
Leads in Campaigns: number of leads who have been exposed to this campaign Clicks
(number of clicks since campaign start date in Heeet settings
Converted Leads in Campaigns: number of leads who have been exposed to this campaign.
Heeet Closed Won Revenue Influence: how much revenue is coming from closed won
opportunities
Heeet Campaign Influence ROI: difference between Actual Costs and Closed Won Revenue
Influence
Heeet Pipeline Revenue Influence: how much pipeline has been generated by this campaign.

.“heeet

Heeet Settings Leads -

Q, Search..

Contacts s~  Opportunities ~  Campaigns

Campaign -
Google Ads Heeet Salesforce (=]

Related Details

~ Heeet Campaign Data

Campaign Mame

Google Ads Heeet Salesforce
Campaign Objective

Lead Generation

~ Heeet Campaign Stats

Heeet Impressions
1435582

Heeet Clicks

1950

Leads in Campaign
]

Converted Leads in Campaign
=]

Contacts in Campaign
2

Campaign Members

Type
Google Ads

Heeet Generated

v

Actual Cost in Campaign
§32,540

Daily Budget

535

Average CPC

516.68

Heeet Closed Won Revenue Influence
§227 801

Heeet Campaign Influence RO
§195261.32

Heeet Pipeline Revenue Influence
5469 703.20

heeet



INTRODUCTION TO HEEET DATA ON SALESFORCE CAMPAIGN SNAPSHOTS

= What is a Campaign Snapshot?
= Heeet Data Overview on Salesforce Snapshots
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1.Heeet Data On Salesforce Campaign Snapshots

What is a Campaign Snapshot?

We all know that Salesforce lacks of historical data, that’s why Heeet is
storing « snapshot » of each campaigns generated by Heeet.

You can set how frequently you want to store campaign snapshot by
going to Heeet Settings and chosing between daily, weekly or monthly

(A).

In order to reduce data storage in Salesforce, we recommend you to use
the « Monthly » option.

Once a frequency selected, ask a Salesforce admin to open the
developer console > Debug > Open Execute Anonymous Window (B)

Then paste the following code into the window (C) and click on Execute

(D)

system.schedule('Snapshot’, '0 0 23 ? * SUN *', new
Heeet.Heeet_SnapshotScheduler());

heeet

EEE Heeet Settings Leads ~  Accounts

Q, Search..

Opportunities ~  Campaigns ~  Campaig

Heeet APl Key and Settings

Global Settings

Attribution Model
Pre Acquisition Revenue Attribution
Pre/Post/Self Reported Acquisition Revenue Attribution
Opportunity Revenue Attribution

Campaign

Automated Campaign and Campaign Member creation

Snapshot Type

Debug » Test= Workspace = Hely

system.schedule “iapshot’, '@ @ 23 ? * SUN

Query Editor | View State || Progress | Problems

X

>

[C] Open'euy” | Execute || Edecute Highlighted

Snapshot Type

Activating Campaign Snapshot will create o ne
It will store every day, week or month (dependii
Impoartant: using campaign snapshot might inc

* Sglect the recording snapshot intena

Weeldy

Select a value

Daily

Manthly

heeet



1.Heeet Data On Salesforce Campaign Snapshots

Record Overview

Campaign Snapshot automatically stores the following values:

Campaign its related to

Snapshot Date

Aggregated Campaign Cost since sync start date

Aggregated Campaign Revenue Influence since sync start date

Aggregated # of influenced leads, # of influenced converted leads, #
of opportunities and # of closed won opportunities

Aggregated Impressions, Clicks, Current Daily Budget and current
CPC

Previous snaphot values (costs, revenue, leads, converted leads,
opportunities and converted opportunities)

Period Costs (difference between previous snaphost costs and
current costs)

Period Revenue Influence (difference between previous snapshot
revenue influence and current snapshot value)

The following fields have not been added to the package yet but can be
calculated using existing fields.

Period # of leads

Period # of converted leads

Period # of opportunities

Period # of closed won opportunities

heeet

EEE Heeet Settings  Leads ~  Accounts v  Contacts

W

Q, Search...

Opportunities Campaigns

Campaign Snapshots Heeet Digital Ch

Campaign Snapshot
02-2023

h v Snapshot Overview

Campaign Snapshot Mame
Q2-2023

Campaign

Snapshot Date
14/06/2023

“_Campaign Performance

# of leads

# of converted leads

# of opportunities

# of closed won opportunities

Previous Period Costs
£1,500

Previous Period Revenue Influence
$750

Previous Period # of leads

Previous Period # of converted leads

Pipeline Revenue Influence

Previous Pipeline Revenue Influence

%0

Aggregated Campaign Cost

£2,500

Aggregated Campaign Revenue Influence
£1,100

mpressions

Clicks

Daily Budget

cpc

Period Costs

£1,000.00

Period Revenue Influence
$350.00

heeet



INTRODUCTION TO HEEET SALES ACQUISITION COSTS FEATURE

= What are Sales Costs and how to set them up
= Activate Sales Costs Heeet Flows

= Meeting Costs Example

= Qutbound Email Example
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1.Introduction to Heeet Sales Costs Feature

What are Sales Costs and how to set them up

It’s rare that a prospect converts into a closed won opportunity without having
being contacted by a Sales Representative.

Heeet allows you to track 2 types of Sales Representative activities.

Pre Sales Meetings: every time a meeting is related to a lead or an
opportunity,

Emails: every time an outbound email is sent

Heeet will automatically creates an Influence of type « Sales Driven » (versus
other « Marketing Driven » influences).

To configure Sales Acquisition Costs, go to Heeet settings > Meeting/Email
Costs Calculation and fills in:

Average Sales Hourly Salary (B): Heeet will use this value to calculate how
much the meetings costs were

Average Outbound Email Time (C): Heeet will use the average time it takes
for your sales team to write and send email multiplied by the Average
Hourly Salary.

| F@e2aa®

heeet Q, Search...

Heesat Settings Leads = Accounts s

Contacts  ~w Opportunities  w Campaigns Campaign Snapshots More W 4

Heeet APl Key and Settings

Global Settings

Attribution Model
Pre Acquisition Revenue Attribution

Pre/Past/5elf Reported Acquisition Revenue
Attribution

Oppoertunity Revenue Attribution

Campaign

Automated Campaign and Campaign Member
creation

Snapshot Type

Sales Acquisition Costs

Meeting/Email Costs Calculation

Integrations
Audience Triggers
Google Analytics 7

Gonnle Ads 1

Meetings Costs Calculation |

This feature enables you to calculate how much you spend on meetings to provide you with an accurate
view of your lead acquisition costs, Heeet monitors 2 type of meetings costs:

Pre Customer Acquisition: to calculate how much you spent to acquire a customer
Post Customer Acquisition: to understand how much you spend in meeting to "retain” a customer

1-To activate this featurs, put the average hourly sales salary (sales, pre sales and CS users) in the field
below

2-Go to Salesforce Flows and activate the following flows -> Meeting Flow - On Create -> Meeting Flow -
On Update

* fverage Sales Hourfy Salary

100

Email Costs Calculation

If it takes an average 20 minutes to draft, write and send email, please put 20 in the field below.

Then, each time an cutbound email is sent, Heeet will automatically calculate "Email Costs” based on this
input and average hourly sales salary.

* Average Outbound Email Time

20

heeet



1.Introduction to Heeet Sales Costs Feature

Activate Sales Costs Heeet Flows

Once you set up Average Sales Hourly Salary and . Search Setup
Average Outbound Email Time, ask a Salesforce Admin
to go to Salesforce > Set Up > Flows (A) 333 Setup  Home ObjectManager v
Then activate the following flows (B)
Q, flow
Meeting Flow - On Create: calculate meeting costs,
update acquisition costs on lead or opportunity v Apps
depending to what object event is related and create « Lightning Bolt .
an Influence, Clow Cat Flow Definitions
ey All Flows v ¥
Meeting Flow - On Update: update an existing v Process Automation

50+ items » Sorted by Last Modified Date = Filtered by All flow definiticns + Updated a few seconds ago

meeting costs and related Influence, Automation Home (Bets)

. . Flow Label ' | Flow APl Name ~ | Process Type Vo A W
EmailMessage - On Create: calculate email costs, Flows
isiti i Meeting Flow - On Create Meeting_Flow_COn_Create Autolaunched Flow o
update facqwsmon cos_ts on Iea_d or opportunity Migrate to Flow 9 g_Flow On_
depending to what object email is related and create . Meeting Flow - On Update Meeting Flow_On_Update Autolaunched Flow v
an Influence Paused And Failed Flow
’ Interviews EmailMessage - On Create EmailMessage_On_Create Autolaunched Flow v

heeet



1.Introduction to Heeet Sales Costs Feature

Meeting Costs Example

An event is added to the opportunity.

l Q Search...

heeet

Heeet

Seftings Leads » Accounts v Contacts ~  Opportunities v  Campaigns ~  Campaign Snapshots v

Opportunity
AlTrio-
Account Name Amount Heeet Lead Acquisition Costs First Website Visit > Conversion Heeet First Click Channe
AlTrig $10,000.00 §141.25 89,00 SEA sE0

Needs Analysis Velue Proposition  Id. Decision Mak...  Perception Analysis  Proposal/Price Q..

«ae -

Heeet Digital Channel Influences

Negotiation/Revi...

Acquisition Costs

P
Fh@Es2na®
Dashboards Reports ~ More w rs

H New Task ‘ Log a Call ‘ New Case v

=

Heeet Last Click Channel

Closed

' Mark Stage as Complete

Influence Details

Details Activity Chatter MultiTouch Attribution Marketing Content Influence
| l[ B ‘ M l What | type i this Opportunity?
Filters: Al time » All activities » All ty, e
Refresh « Expand All + View Al g 32
v Upcoming & Overdue % 246
No activities to show. é 1
Get started by sending an email, scheduling a task, and more. g o
15 800
N past activity. Past meetings and tasks marked as done show up here.
o
Pre Acquisition Past Adquisition
Alrio-
a Contact Roles (1) ] Opportunity: Opportunity Name > |
View Report
JohnDoe  primaRY E]
Role: What Marketing Campaigns influenced this Opportunity?
Title: ,
x
8
H
View All R
H
B ow
&
[ Products (0) [+ S s B

w Acquisition Type
Pre Acquisition @

FOSTRCqUISHIONT

& Test

Subject

Pre Sales Meefing Q

Search Pecple...

B} Romain Blanc

Heeet Mesting Type

—None-- -

Meeting

=

Lead Acquisition costs and a « Pre Sales Meeting » Influence is created with related costs.

| Y @2 ?

Campaign Snapshots

l Q, Search.. Is] 1

heeet

Heeet

Settings Leads Accounts s Contagls ~  Opportunitigss More w

Campaigns

Opportunity

AlTrio- l 4+ Follow H New Task ‘ Log a Call | Mew Case

Account Name Amount Heeet Lead Acquisition Costs First Website Visit > Colyversion Heeet First Click Channel Heeet Last Click Channt
AlTrio §10,000.00 §241.25 89,00 SEA SEO

i eVl Qualificati.. Needs An... Value Pro... Id. Decisio... Perceptio... Proposal/... Negotiati... Closed + Mark Stage as Com|

Details Activity Chatter MultiTouch Attribution Marketing Contant Influence Influence Details Mo

(@]

el

Heeet Digital Channel Influences (7)

Change Cw

7 itemns » Sorted by Acquisition Type » Updated il y a quelgues secongdgs

Filters: All time « All activities « All types E] #  Acquisit... T ~ | Infl eT..~ Infl e5... v Campaign v  Acquisitio... *
Refresh » Expand All = View All Pre Sales Meeting  Meeting $100.00
Upcoming & Pre Acquisition SEA Google Google Ads Heset Salesforce §16.69
™ Overdue Pre Acquisition SEA Google Google Ads Brand §56.38
Pre Acquisition SEOQ $0.00
> Pre Sales Meet.. 17:00 | Today E]
Pre Acquisition Social Organic Linkedin Linkedin New Product Post

| You have an upcoming event

Acee



1.Introduction to Heeet Sales Costs Feature

Meeting Costs Example

Event is updated with its costs and its type (Internal if only internal users are
attending, External if a customer is invited)

.heeet

Heeet Settings Leads Accounts s Contacts  »

n E'v'E nt
Pre Sales Meeting

Location Start End
17/01/2024 17:00 17/01,/2024 18:00
|

Meeting Digest Details Related

Assigned To
¥ Romain Blanc

Attendees

Accepted or Maybe: 1, Declined: 0, No Response: 0
~Romain Blanc (Organizer)

Subject

Pre Sales Mesting

Mame

Related To
AlTrio-

Playbock Action

Meeting Costs
£100
Heeet Meeting Type

Internal

With the Heeet Sales Costs Features you'll also be able to build Meeting Costs reports based
on Salesforce Events?

heeet — | F@2r20a®

EEE Heset Settings  Leads »  Accounts w  Contacts »  Opportunities w  Campaigns v  Reporis ~  *More W s

# Enable Field Editing Q n Yy | c Edit | ¥

Total Records  Total Meeting Costs
50 $5,183
-]
3K Assigned
Ronain Blanc @
L, i Maxime RAT @
w
8
@ 18k
£
=
5 1
@
600
T 150
0 —_ ——
Romain Blanc Romain Blanc Maxme RAT Romain Blanc Maxime RAT Romain Blanc
August 2023 November 2023 December 2023 January 2024
Daie > Assigned
Date 1 ~ Assigned T v Heeet Meeting Type 1~ | Company / Account |~ Meeting Costs ~
August 2023 (4] Romain Blanc (4) - (4
TEST EVENT 4325
TEST EVENT $725
Subtotal $1,050
Subtotal §1,050

heeet



1.Introduction to Heeet Sales Costs Feature

Outbound Email Example

An event is added to the opportunity. Lead Acquisition costs and a « Pre Sales Meeting » Influence is created with related costs.

heeet [ Q, Search.. I |£E‘ B2?24A c‘: heeet Q. Search.. ] |£E| a o :5: 1

EEE Heest Settings  leads s~  Accounts s+  Contacts »»  Opportunities ~  Campaigns ~  Campaign Snapshots More w e wes
LIl 1 it S r an SnEDs ore w
e Heeet Settings  Lleads ~  Accounts ~  Confacts ~  Opportunities ~  Campaigns ~  Campaign Snapshots Mon a

Opporuniy " Lo i N
AlTrio- I + Follow l I New Task ‘ Log a Call | New Case v
l Opportunity
En W e C )
Account Name Amount Heeet Lead Acquisition Costs First Website Visit > Conversion Heeet First Click Channe Heeet Last Click Channel AlTrio- + Follow New Task Log a Call New Case A
AlTrio $10,000.00 $241.25 85,00 SEA SEO H
' Account Mame Amount Heeet Lead Acquisition Costs First Website Visit >\Conversion Heeet First Click Channel Heeet Last Click Channel
GESSCTR Qualificati..  NeedsAn..  ValuePro..  Id. Decisio.. Perceptio..  Proposall..  Negotiati.. Closed + Mark Stage as Complete AlTric $10,000.00 $261.25 89,00 SEA SE0

Details Activity Chatter MultiTouch Attribution Marketing Content Influence Influence Details More
Prospecting SO oo Needs An... Value Pro... Id. Decisio... Perceptio... Proposal/... Negotiati... Closed ~* Mark Stage as Complete
&I_] @u Heeet Digital Channel Influences (7) New

7 items - Sorted by Acquisition Type - Updated il y 2 3 minutes

Filters: All time « All activities « All types E] #  Acquisit... T~ Influencé T... ~  Influence 5... ~  Campaign ~  Acguisitio... ~ Rev Details ACtiVity Chatter MultiTouch Attribution Influence Details More s
Refresh » Expand All « View Al Pre Sales|Meeting & Summary — X
Upcoming & Pre Acquisition SEA o
*From Romain Blanc < .blanc@ukdid.io> v g -
- bre Acmustion | SEA Smen Bene reman Bene Bt > Opportunity Summary Heeet Digital Channel Influences (8) l New ‘ Change Owner
To romainblnc+17012024@gmail.com X Ce
_ Pre Acquisition SEO & items » Sorted by Acguisition Type « Updated a few seconds ago
A e [ Pre Acquisit Social 0 B > Heeet Online Insights
‘ VYou have an upcoming svant re Acquisition ocial Urganic
Post Acquisition  Webinar Subject Summary uisit... T »  Influence T... »»  Influence 5... »~  Campaign ~  Acquisitio... »~  Revenueln.
Mo past activity, Past meetings and tasks marked a5 Self Reported Padeast = E = = > Prospect DIgIta' Interactions Pre Sales Meet 'I"Ig Meeting $100.00
done show up here, a
Outbound Email Outbound Email $20.00
> Acquisition Costs o
Acquisition SEA Google Google Ads Heeet Salesforce  $16.69 51,600
F3 contact Rotes (1) £
JE— T A eliciti A G G " < <
Powered by Salesforce % Revenue Attribution Acquisition SEA Google Google Ads Brand £36.38 $400
http://www salesforce com. - o
PRIMARY ) Acquisition SEQ $0.00 $1,600
sloaje A AT Hramitr M i

heeet



DEFAULT SALESFORCE REPORTS

= Where to find Reports in Salesforce

» Lead Reports - Heeet - Lead - First Click Report

= Lead Reports - Heeet - Lead - Last Click Report

» Lead Reports - Heeet - Lead - Acquisition Costs

*= Lead Reports - Heeet - Lead - Channels Influence

= Opportunity Reports - Heeet-Opportunity-First Click Channel
=  Opportunity Reports - Heeet-Opportunity-Last Click Channel
= Opportunity Reports - Heeet-Opportunity-Channels Influence
= Campaign Report - Heeet-Campaign-Overview

= Campaign Snapshot Report - Heeet-Campaign-Overview

O heeet



Default Reports

Heeet comes with different pre built reports for each objects.

Go to Reports > All Folders > Heeet Reports [2024]

heeet Q, Search..

Heeet Settings Leads = Accounts s Contacts s Cpportunities  ~ Campaigns ~  Cam

Reports
All Folders » Heeet Reports [2024]
9 items
REPORTS Name ~ | Description ~ | Folder
Recent Heeet - Lead - First Click Report Heeet Reports [2024]
Created by Me Heeet - Lead - Last Click Report Heeet Reports [2024]
Heeet - Lead - Acquisition Costs Heeet Reports [2024]
Private Reports
Heeet - Lead - Channels Influence Heeet Reports [2024]
Public Reports Heest-Opportunity-First Click
SEERRarunEy T e Heeet Reports [2024]
Channel
All Reports
=t - mitu=] =3t O .C .
Heeet-Opportunity-Last Click Heeet Reports [2024]
FOLDERS Channel
Heeet-Opportunity-Channels ~ e
All Folders nfluence Heeet Reports [2024]
Created by Me Heeet - Campaign - Overview Heeet Reports [2024]

Heeet - Campaign Snapshot -

Shared with Me Heeet Reports [2024]

Cverview
FAVORITES

All Favorites

heeet



Default Reports

Lead Reports - Heeet - Lead - First Click Report

ThIS report shows how many_leads you get from each heeet Q Search. &) 8
first click channels (SEO, Social, SEA, Direct, Other,...)
and Campalgns per month EEE Heeest Settings  leads ~  Accounts ~  Contacts ~  Opportunities ~  Campaigns ~  Campaign Snapshots Reports ~ More K
Report: Leads with converted lead information n
. N # Enable Field Editi T Edit hd
Heeet - Lead - First Click Report & ErEnErE || ¢
Total Records Total Heeet Lead Acqui ts Average Heeet Lead Acguisition C...
247 $4,577.69 $18.53
&
28 Heeet First Click Channel
21 -8
b= Direct
] 19
5] Other
B 14
g SEA B
L7}
‘I T I I I Ii -
3 3 3 5 -
2 2 2 Social Organic W
1 1 1 1 1 1 1 1 1 1 1 1
0 — . . . —— . | . I I — - — .— — — Social Ads
B 5 < © 4 g o< g 5 = g 5 2 = o= o9 o5 € CZ o o< T T4
Ecg8y 8 £8 EPgsgy Eg8 8 8 Efisy 88z E£8  E3
w w
g - o K o ERr g g 5 3
L] = c = = =} Z z
= = 2 3 3 2 8 % 3 2 &
Created Date = Heeet First Click Channel
Created Date ¢+ | *| Heeet First Click Channel + |  Heeet First Click Campaign Mame 1 |* | Lead Source |~ | Last Name ¥ Company f Account || Converted Date |~  Lead Status
March 2023 (20) -9 - {9 - llker - 28/03/2023 Closed - Converted
- Poither - 13/04/2023 Closed - Converiad

heeet



Default Reports

Lead Reports - Heeet - Lead - Last Click Report

This report shows how many leads you get from each heeet Q Search.. - @a?aa
last click channels (SEO, Social, SEA, Direct, Other,...)
and campaigns per month.

Heeset Settings  leads s~  Accounts ~  Contacts ~  Opportunities s~  Campaigns ~  Campaign Snapshots w Reports »  More w 4

Report: Leads with converted lead information # Erable Field £diti Q n - e et -
. # Enable Field Editin
Heeet - Lead - Last Click Report o
-
Total Records Total Heeet Lead Acg Average Heeet Lead Acquisition C...
247 $4,577.69 $18.53
p
o
23 Heeet L.
i
Direci @
21
£ 20 Other @@
1
(5] 7 SEA
T 14
8 -|
&
2 2 2 2 2
i 1 1 1 1 4 l 1 4 1 1
0 e o I e L H = || RESSynl
q 5 = o= . g 5 = o 5 = =< S - B+ g o5 = g = 5 o§g = B+
& £ w i} & £ oW & £ w 2 £ W ] & Woom 2 £ W oo 2 £ W o
2 858 @ o 5 8 @® 5 8 ® 8 ®" @ s P @ = 8 @ = “ 5 8 @ a
g g g g J
g & g 8 8 T 2 e £ 5
l = = z = @ I 8 2 8 =
= T & < E] S @ o g & 5
= z = ] ] =T 0w [+] = a k<
Created Date = Heeet Last Click Channe!
Created Date + | *| Heeet Last Click Channel + | | Heeet First Click Campaign Mame ¢ |* | Lead Source | ¥ Last Name ¥ | Company / Account || Converted Date | ¥ Lead Status
March 2023 (20) Direct (1) -1 - azdazd - 13/04/2023 Clesed - Converted
Subtotal
Subtotal
Other (2) [FR_GP] Culligan Particuliers - Search {2} - Test Romain 02 03 2023 - 02/03/2023 Closed - Converted

heeet



Default Reports

Lead Reports - Heeet - Lead - Acquisition Costs

This report shows how much you spent per month to heeet Q Search. (*]~] A2 0 A
acquire your online leads.

EEE Heeet Settings  Lleads »»  Accounts »  Contacts ~  Opportunities «  Campaigns ~  Campaign Snapshots Reports ~ More s

It shows both the total revenue spent and the average
acquisition cost per lead.

Report: Leads with rted lead informati
port: Leads with converted lead information Q n v @

# Enable Field Editing Edit v

Heeet - Lead - Acquisition Costs

Total Records  Total Heeet Lead Acg

247 54.577.69 $18.53

Average Heeet Lead Acguisition C..

If you want to filter it to a specific lead type (for

example if you want to exclude outbound lead) you 4
can customize it by adding specific filters. -
.15k Measure
2 Sum of Heeel Lead Acquisition Costs [
&
% ; Average Heeet Lead Acquisition Costs [l
B K
<
i
2
)
B
& 500
b
s
5 a1 113 38
a o 12 30 2 ommm s _® e EE_cs - 7 30 13 15
-\9’” d «L@' o o4 & e + o4 + g
& £ B & RS & o i & <
& ) X o 3 F & g
& ka R 5 ¥ ?‘\)q X & g (}ng, .P& & st\»
o < &F
Created Date
Created Date + | 7| | Lead Source || Last Mame ~|  Company /Account |~ | Converted Date |¥| Lead Status ~| Opportunity Name ~ | Opportunity: Account
March 2023 (20) - Test Romain 02 03 2023 - 02/03/2023 Closed - Converted Test Romain 02 03 2023- Test Romain 02 03 2023
Test Rb 06 03 2023 - 06/03/2023 Closed - Converted [non fourni]- [non fourni]

heeet



Default Reports

Lead Reports - Heeet - Lead - Channels Influence

The lead influence report shows how many leads a
specific channel had influenced on before it fills a form
on your website.

This report is based on « Heeet Digital Channel
Influence » records that are associated to a lead.

It is splitted per Influence « Sub Type » (SEO, Direct,
Other, Google, Bing, Linkedin, Facebook, Tik Tok).

Note that since a lead can be related to multiple
influences, this report is not showing up the total
number of leads but the total number of influences to
see what where the top performing one over a specific
period of time.

Fr@a?2na@®

heeet Q, Search..

Heest Settings Lleads »  Accounts ~  Contacts ~  Opportunities ~  Campaigns ~  Campaign Snapshots Reports ~ More w ra

Report: Heeet Digital Channel Influences with Lead # Enable Field Editin Q n v @ ot -
Heeet - Lead - Channels Influence S — N
Total Records Total Interactions Total Acquisition Costs I
30 530 $2.634.97

o

Influence Sub Type

-8
® Google B
5 Linkedin
E
8 Facebook
o
o Bing
4 TikTok
3 3 3 .3 3 5 - 2 4 4 2 2 2
| — — —_— Direct
z z : o : 2 £ © < : z : 2 £ © o z : = P ©oo
g % : 8¢ P ErSzZiv ¢ fTEsozEB g EE NN -
S 3 8 v 3 O w 3 = g g 3 F e 2 3 35 & 3 = ° Conference
: : Podcast @
[ o @ H n
z & 5 @ £ Qutbound Email
] I+1 = e 3
Lead: Created Date = Influence Sub Type
Lead: Created Date + | ¥ Influence Type ¢+ ™ | Influence Sub Type 1+ * | Heeet Digital Channel Influence: Heeet Campaign Influence Name || Lead: Last Name ¥ Interactions * @ Acquisit
September 2023 (9) SEA (3) Google {3} Ha 2
22092023 1
29092023 1
Subtotal 4
Subtotal 4




Default Reports

Opportunity Reports - Heeet-Opportunity-First Click Channel

This report shows how many opportunities you get
from each first click channels (SEO, Social, SEA, Direct,
Other,...) and campaigns per month.

You can customize this report to either display more
granular data (ie: adding « First Click Campaign Name »
as a group to see number of opportunities per paid
campaigns) or financial data by adding the relevant
revenue field of the Opportunity as column.

heeet Q, Search..

Report: Opportunities
Heeet-Opportunity-First Click Channel

Total Records

255

Record Count
g

20-
0 I —

Direct

Created Date ©+ | Heeet First Cick Channel + * | Owner Role ~ Opportunity Owner ¥ Account Name
August 2021 (2) Other (2) - Maxime RAT FirstLast
IMaxime RAT JAMEDOE
Subtotal

Subtotal

Heest Settings  Leads s~  Accounts s+  Contacts ~  Opportunities ~  Campaigns ~  Campaign Snapshots

SEA

Heest First Click Channel

~  Opportunity Name
FirstLast-

JAMEDOE-

Heeet Digital Channel Influences

¥ Stage
Closed Won

Closed Won

- @e?aa @

Dashboards Reports »  More w rd

# Enable Field Editing Q a hd [ Edit b

1

Social Ads Social Organic

¥ Close Date ~ NextStep
30/08/2021

31/08/2021

2

¥ Lead Source ¥ Type ~

heeet



2.Default Reports

Opportunity Reports - Heeet-Opportunity-Last Click Channel

This report shows how many opportunities you get heeet Q Search. Kl @2? e @
from eaCh fil’St C“Ck Channe|5 (SEO, SOCia|, SEA, DireCt, EEE Heest Settings  leads s~  Accounts ~  Contacts ~  Opportunities ~  Campaigns ~  Campaign Snapshots s Heeet Digital Channel Influences  ~ Dashboards Reports + More ra

Other,...) and campaigns per month.

Report: Opportunities - o Ee n
Heeet-Opportunity-Last Click Channel £ FranERen s . LS ikl I

You can customize this report to either display more -
granular data (ie: adding « Last Click Campaign Name » o Recores

oy . 255
as a group to see number of opportunities per paid r
campaigns) or financial data by adding the relevant .
revenue field of the Opportunity as column.
140
120
100
=
-] 80
o
E
8 60
&
40
20
. —
- Direct Other SEA SEO
Heeet Last Click Channel
Created Date + | Heeet Last Click Channel + ~ | Owner Role ™  Opportunity Owner ¥ Account Name ~  Opportunity Name ~  Stage ¥ (CloseDate ~ NextStep ¥ LeadSource ™ Type ~
August 2021 (2} Qther (2) - Maxime RAT FirstLast Firstlast- Closed Worn 30/08/2021
Maxime RAT JANEDOE JANEDOE- Closed Worn 31/08/2021
Subtotal
Subtotal
September 2021 (2) Qther (2) - Maxime RAT Jean Lain Jean Lain- Closed Worn 2240972021
Maxime RAT Dentsu Dentsu- Closed Worn 01/09/2021

heeet



Default Reports

Opportunity Reports - Heeet-Opportunity-Channels Influence

This report shows how much revenue was influenced by heeet Q search.. Fh@a?2aa @
eaCh Channels per month' EEE Heeet Settings  leads ~  Accounts Contacts Opportunities ~  Campaigns ~  Campaign Snapshots Heeet Digital Channel Influences Dashboards w Reports ~ More ¥ ra
In this report you see how much revenue comes from Report: Heeet Digital Channel Influences with Gpporturiy ..

P y Heeet-Opportunity-Channels Influence # EnbleFed Edtng || A n bl | I

SEQ, Direct, Google, Bing, Linkedin,...

Total Records Total Acquisition Costs Total Revenue Influence

. H B 408 $30,839.27 $1,792,518
You can customize this report to display more granular
data by adding the « Campaign » field from the Heeet o
Digital Channel Influence object as a group.
600K nfluence Type
<}
5 sea @
E 400k Social Ads
g Social Organic
,% Conference Il
o 200k o = =
s Ny 3 = 2 = Direct
2 = = = 8 - F - .
5 =) 5 £ = = = = @ o @ kS 3 -z = el 5 Z = = = SEOQ
? 5 e e = & de o - Ele - = 5 g = :.éizoz;’-iﬂ-gzgegco a
« - 9 = = <« - - : <« - - g = - : 75 O < i € B o < 9 o § i :
533 5 & 8F 3L 5FFEBFIEE 8 £: 53 E8 3¢ 83E8z§¢ 3 -
& & 8 & & &8 ° 8 8 ° 8§ £ g ° £ 3 g ° ¢ £z Tikiokads @
: : : Inbound Call [l
z S e 3 £ 2 £ 8 = Other
] F 3 2 ] 3 2 o §
* = @ = = Podcast |l
Opportunity: Created Date > Influence Type Pre Sales Meefing
Opportunity: Created Date + ~ | Influence Type +  *  Influence Sub Type + ~ | Opportunity: Opportunity Name ~ Campaign ¥ Acquisition Costs |¥ Revenue Influence ~
September 2022 (5) SEA (1) Google (1) 30092022- 2-Linkedin Heset - §300
Subtotal §0.00 §500
Subtotal $0.00 $500
Sacial Ads {2) Linkedin (2) 30092022- CYB-Pmax §222 0
30092022- 0
Subtotal §2.22 0

heeet



Default Reports

Campaign Report - Heeet-Campaign-Overview

heeet & s K @a?2ea @

830 Heeet  Setngs leads v Accounts v Contacts v Opportunities v Campaigns ~  CampaignSnapshots v Heeet Digital Channel Influences ~+  Dashboards ~  Reports w  More ¥ P

This report shows the following statistics per campaigns
since its start date. Report Campsigns ¢ waereazaig | [ [B 7] e |~

Heeet - Campaign - Overview

Actual Costs Of the Campa'gn Total Records Total Actual t in Campaign Total Average CPC Average Average CPC Total Leads in Campaign Total Converted Leads in Campaign Total Heeet Closed W Total Heeet Campaign Influence RO
92 $604,483 5205.94 $2.24 61 51 $685.512 £81,029.74
# of Impressions . !
H Of C | |C kS Sum of Actual Gost in Campaign, Sum of Heeet Closed Won Revenue Influence, Sum of Heest Gampaign Infiuence ROI Measure
420k 350k 280k -210x 140k ~TOx 0 T 140 210 280« 350 420k Sum of Actual Costin Campaign
Conference ] Sum of Heeet Closed VWon Revenue Influence [l
CU rre nt CPC Webinar Sum of Heeet Campaign Influence ROl
Email
. Google Ads e
o
Current daily budget £ Lveonrae —
.;? Facebook Ads ;
. = .
# of leads influenced 5 Bing Ads
LocalServicesAds
. Other-Digital
# of converted leads influenced Digial-Other -
Tikiok Ads | —
Total Influenced Revenue
G ign Type ¢+~ | G ign Name *  Actual Costin Campaign * Heeet Impressions ~ Heeet Clicks * Awverage CPC ~ Daily Budget ~ Leadsin Campaign ~ Converted Leads in Campaign
H Conference (9) Campaign 23 10 2023 - - - - - 0 0
Campaign current ROI
New Feature Promoted Post - - - - - 0 0
TRADE SHOW - - - R - o 0
TESTI6072023 - - - - - 0 0
Email_Patoche - - - - - 0 0
BlogSFB - - - - - 0 [i}
TEST2-16072023 - - - - - 0 0
[FR_GP] Culligan Particuliers - Search - - - - - 0 0




Default Reports

Campaign Snapshot Report - Heeet-Campaign-Overview

heeet a S Fr@s?20a®

830 Heeet  Setfings leads v Accounts v Contacts v Opportunites ~  Campaigns v  CampaignSnapshots v Heest Digital Channel Influences ~  Dashboards v Reports ~  More P

This report shows detailed campaign performance per
month (if you activated the « Monthly » snapshot Report: Campaign Snapshots Sy - Rl

N A X H t-C 5 S hot - O T # Enable Field Editing Edit A

option in Heeet settings). e
If you’r’e using the « Weekly » Option, then you Would Total Records Total # of leads Total # of converted leads Total # of cpportunities Total # of closed won opportunities Total Period Costs Total Period Revenue Influence
need to edit this report to summarize the first grouping * e 0 1 ° $1250000° $2300000 g
column « Snapshot Date » per week instead. .
This report shows you per timeframe selected how .1 = Measure
many leads, converted leads, opportunities have been g I _j‘;”""“’”l"‘f“"’ :
generated by each campaign + specific period revenue 5
influence and cost. .

@

t‘?j- 6K

S

E dx

£

2 2 1K

g o 5 _—

01/01/2023 14/06/2023 017092023 15/122023
Snapshot Date

Snapshot Date + ~ | Campaign ~ #ofleads * # of converted leads ~ # of opportunities ~  # of closed won opportunities *  Period Costs ~  Period Revenue Influence

01/01/2023 (1) SEQ 152 30 12 5 $1,500.00 $750.00
Subtotal 152 30 12 5 $1,500.00 $750.00
14/06/2023 (1) SEQ - - - - $1,00000 $350.00
Subtotal 0 0 0 0 $1,000.00 $350.00
01/09/2023 (1) SEQ - - - - $2,500.00 $7,900.00
Subtotal 0 0 0 0 $2,500.00 $7,900.00
15/12/2023 (1) SEQ - - - - $7,50000 $14,000.00
Subtotal 0 0 0 0 $7,500.00 $14,000.00
Total (4] 152 30 12 5 §12,500.00 $23,000.00

heeet



CUSTOMIZING SALESFORCE LIGHTNING LAYOUTS

= Lead
=  Opportunity
= Campaign

O heeet



Customizing Salesforce Lightning Layout

Introduction

heeet Q Searcn xl-) @& 7 & .

We built pre defined filtered report so you can easily

add them to your nghtn|ng Layout to prov|de a better EEE Heeet Settings  Leads Accounts Contacts Opportunities Campaigns ~  Campaign Snapshots « Heeet Digital Channel Influences  « Dashb: $ Setup rd
experience to your users. Setup for cument app
Lead [
John Doe Cler lonvert
Some may only be interesting for marketing team while it seicefetup
our « Content Influences » features could bring a lot of Company Heeet Total Interactions Heeet First Click Channel Heeet Last Click Channe Heeet First Visit=Form [# days) Heeet Lead Acquisition Costs _ /
ATrio 10 SEA Direct 53,95 $27.97 Leveloper/Lonsole
contextual value to your Sales team.
Edit Page
Working - Contacted Closed - Mot Converted Converted plete
Edit Object
Ask your Salesforce Admin to customize Lightning
Layout depending on your needs. Details Activities Campaigns More Heeet Data Heeet Digital Influence Heeet Content Influence
Click on Set Up > Edit Page > Heeet Analytics - First & Last Click Data To what campaigns this lead has been exposed to?
Sum of Interactions Campaign
» Lead Details 0 1 2 3 4 CcYB-Pmax @
John CYB-Pmax - Google Ads Competitor US [l
> Heeet Analytics - Lead Summary ~ Google Ads Heeet Salesforce
= Google Ads Competitor US Other @
) ) E TikTok Heset
> Heeet Analytics - Interactions & Costs g Google Ads Heee! Salesforce | WP Dosmioast Liskedie 24123 @
1]
E TikTok Heeet 1
'WP-Download-Linkedin-2023 -

View Report As of Today at 18:39

What marketing channels this lead has been exposed to?

Sum of Interacfions Influence Type
0 5 10 15 20 25 30 sEA B
Jonn Sea - Semee @
. . . @ Direct
javascriptivoid(Q); g o [ ] g -

heeet



Customizing Salesforce Lightning Layout

Introduction

im Lightning App Builder Lead Record Page

O Desktop w | Shrink To View v C

Compaonents  Fields Pa
— £ i oe
report 0| a- E v e e e o - e st o . Iﬂ "Ll
« Standard (1 |
) . ) ad| Feport Chart L
Once the Lightning Layout builder opened, h

search for report charts on the left hand side B "53
and drag the « Report Chart » component v Custom (@)

where you want to display pre built Heeet Detsils  Aciires  Morew Teeersuiay, [ Heser Digital influence Jecer Content e
re pO rts. “ Custom - Managed (0) Choje
* Hees = S To what campaigns this lead has been exposed to? |
3 Lead Details Sum of Imctons " |

CEE-Py

> Hmest Analytics - Lead Summary h P— - Gioogie Adts Compettn: U5 @
- (e Tem

Googh Ads Heesl Saksfmee

-
E "
Googin Ad Hessl Salssforse 1 v
-
z Obhar Lesc
3 Tik Trk: Mt 1

WP-Donmioat-Linkesin. 2623 1

Wihat mmmedmbinn chanmnle this lnad har hann aenneed 603

heeet



Customizing Salesforce Lightning Layout
Available report chart - Lead Object

To what campaigns this lead has been exposed to? What marketing channels this lead has been exposed to?
Sum of Interactions Campaign Sum of Interactions Influence Type
0 1 2 3 = CYE-Pmax B 0 5 10 15 20 25 30 seAa @
John CYB-Pmax - Google Ads Competitor US @ John SEA - Social Ads @
Google Ads Heeet Salesforce g Direct
5 Google Ads Competitor US Other @ = Social Ads SE0 @
E TikTok Heeet g Other
5 Google Ads Heeet Salesforce 1 We-Download-Linksdin-2023 [ £ Direct 3p Community
5 :
: - [ i =l
i 2
o (™
z TikTok Heeet 1 i Other 4
4 B
-
WP-Download-Linkedin-2023 - Community I
View Report As of Today at 1839 C' View Report As of Today at 18:3% &
Report Folder: Heeet 2023 Report Folder: Heeet 2023
Report Name: Lead Channel Influence (Campaigns). Report Name: Lead Channel Influence (Type)
Description: this report shows what campaigns a lead Description: this report shows how many times a prospect came from each
clicked on prior filling a form on your website/ .. « Influence Type » (SEA, SEO, Direct, Social Ads,...)

heeet



Customizing Salesforce Lightning Layout
Available report chart - Lead Object

When did this lead was exposed to our marketing content? How much and on what campaign did we spend money to acquire this lead?
Contrubution (Pre/Post) Acquisifion Type Sum of Acquisition Costs Campaign
0% 0%  20%  30%  40%  50%  60%  70%  B0%  90% 100% P Acquistion 0 5 10 15 20 CYE-Fmax @
Self Reported Google Ads Competitor US
i John CYE-Pmax 11 Google Ads Heeet Salesforce
E John Pre Acquisition _% TikTok Heest
. =3
E. 5 Google Ads Competitor US
< o
g 5
5 E Google Ads Heeet Salesforce 17
h =
e b
E Self Reported [l 2% 2
- TikTok Heset | 0.19
View Report As of Today at 1839 View Report As of Today at 1839
Report Folder: Heeet 2023 Report Folder: Heeet 2023
Report Name: Lead Acquisition Influence (Pre/Post) Report Name: Lead Acquisition Costs
Description: this report shows how many Pre/Post and Self Description: this report shows how much you spent to acquire this lead,
Reported influences are related to this lead. splitted per campaigns.

heeet



Customizing Salesforce Lightning Layout
Available report chart - Lead Object

When searching our brand online, what were the keyword being used?

Record Count nfiuence Keyword

0 0.5 1 1.5 2 25 3 Campaign Influence [

Connect Salesforce Google Adz [

g John Campaign Influence Heeet Salesforce

Z

&

=

E

. Connect Salesforce Google Ads

@

E

i)

=

B

('S

o

b5 Heeet Salesforce

-
View Report As of Today at 18:39 (¥

Report Folder: Heeet 2023
Report Name: Keyword Influence Lead

Description: this report shows what keywords this lead searched for and how many times
before it filled a form.

heeet



Customizing Salesforce Lightning Layout
Available report chart - Opportunity Object

What marketing activities type influenced this Opportunity?

4k A Acquisition Type
Pre Acquisition [
g 3.2x Post Acquisition [l
2 Self Reported
£ a4
E 2.4k
& 16k
]
§ 400
/]
Pre Acquisition Post Acquisition Self Reported
AlTrio-
Opportunity: Opportunity Name = Acquisition Type
View Report As of Today at 17:50

Report Folder: Heeet 2023

Report Name: Acquisition Type Influence Opportunity

Description: this report shows Opportunity revenue split depending on Influence
Acquisition Type (pre, post, self reported)

What Marketing Campaigns influenced this Opportunity?
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Opportunity: Opportunity ID = Campaign
View Report As

Report Folder: Heeet 2023

Report Name: Influence With Opportunities (campaigns)

Description: this report shows how much revenue comes from campaigns
for an opportunity.
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Customizing Salesforce Lightning Layout
Available report chart - Opportunity Object

How much did we spend on this Opportunity?
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Report Folder: Heeet 2023

Report Name: Opportunity Acquisition Costs

Description: this report shows how much you spent before closing an opportunity, splitted
between Marketing Driven and Sales Driven costs.
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Customizing Salesforce Lightning Layout

Available report chart - Campaign Object

Campaign Revenue Contribution
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View Report As of Today at 1857 ¥

Report Folder: Heeet 2023

Report Name: Heeet Campaign Influence Report

Description: this report shows how much revenue have been influenced by a
Campaign over time, based on Opportunity close date.

At what step of the journey this campaign is performing?
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Report Folder: Heeet 2023

Report Name: Campaign Journey Influence

Description: this report shows at what step of prospect journey this campaign is
being clicked on.
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Customizing Salesforce Lightning Layout
Available report chart - Campaign Object

Keyword Report (Campaign Influence and C Campaign History
Record Count Iinfluence Keyword : 40K - Snapshot Date
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Report Name: Keyword Report (Campaign Influence and C Report Name: Campaign Snapshots with Campaign
Description: this report shows top performing keyword in a campaign. Description: this report shows how much you spent over time on this campaign

and total influenced revenue
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THANK YOU.

support@heeet.io

O heeet
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